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Gillian Doyle : Understanding Media Economics  before purchasing it in order to gage whether or not it would be 
worth my time, and all praised Understanding Media Economics: 

0 of 1 people found the following review helpful. Four StarsBy CustomerIt is fine,1 of 13 people found the following 
review helpful. Review-Understanding Media EconomicsBy Krishnamurthy ThakurThe book is an excellent resource 
for understanding economics of Media. It covers the terrain in great depth.

"Expertly synthesizes economic theory and contemporary cases to both explain the structure of the contemporary 
media industry and shed insight on the significant challenges and controversies confronting the sector."- Lucy 
Kuuml;ng, Oxford University and Jonkoping University"A wide-ranging, accessible introduction to media economics 
and their application to a broad range of media topics from advertising and business models to copyright, audience 
demand and public policy."- Chris Bilton, University of Warwick"An excellent textbook on media economics, which 

http://f3db.com/pub/links.php?id=B00H1Y2UFG


takes into account the full complexity of the subject matter in the context of structural, technological and creative 
transformations that characterise digital media."- Milan Todorovic, London Metropolitan UniversityWith the rapidly 
evolving digital media landscape, this second and completely revised edition of Understanding Media Economics 
moves beyond a sector-specific approach to media analysis, and instead focuses on the issues and imperatives that are 
now central to how economic forces impact on the media industries.Exploring themes such as innovation, digital multi-
platform developments, the emerging importance of networks, branding and segmentation of market demand, 
strategies of risk-spreading, maximizing value within content, intermediation and rights management, corporate 
expansion and advertising, this book addresses and explains the key pressing questions and issues that are 
transforming contemporary media industries and markets.Gillian Doyle makes the economics of the media fascinating, 
compelling and easy to understand. This is essential reading for students of media economics, media management, 
media policy and courses across the cultural and creative industries.

`This book provides an extremely well written and informative introduction to the subject of media economics, 
characterized by clarity in the explanation of concepts or frameworks and by a balanced discussion for the respective 
positions in areas of debate' - Paul MacDonald, Roehampton Institute `This book provides an extremely well written 
and informative introduction to the subject of media economics, characterized by clarity in the explanation of concepts 
or frameworks and by a balanced discussion for the respective positions in areas of debateprime; - Paul MacDonald, 
Roehampton InstituteAbout the AuthorGillian Doyle is Professor of Media Economics and Director of the Centre for 
Cultural Policy Research (CCPR) at the University of Glasgow where she runs the MSc in Media Management 
programme. 


