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Phil Carpenter, Carol Carpenter : Marketing Yourself to the Top Business Schools  before purchasing it in order 
to gage whether or not it would be worth my time, and all praised Marketing Yourself to the Top Business Schools: 

2 of 2 people found the following review helpful. Out of date, but the basics stay the sameBy A CustomerIf you skip 
over the parts where they tell you things like set aside time to call the school and request materials, this book is great. 
A new edition that recognizes the advent of that thing called a computer and its friend the internet, and this book 
would be five stars. Very valuable information.0 of 0 people found the following review helpful. Great Book for MBA 
ApplicantsBy James Barber IIIWhile this book was written almost 20 years ago, most of the advice they give is still 
valid today and what admissions committees look for hasn't changed that much since the authors applied.13 of 14 

http://f3db.com/pub/links.php?id=B00DNL3NN4


people found the following review helpful. Adequate to get you started...By Estelle LacroixThe book written by two 
Harvard BS graduates, it is full of examples like "one of our friends who attended Princeton before applying did this," 
or "our Stanford fellow tried that..." Although it does contain the basic information about positioning oneself while 
applying to a business school, it seems to consentrate on the means of distinguishing one from a pool of the perfect 
applicatnts with 750 GMAT score, perfect ivy league undergrad records, and impeccable work experience... If you are 
not one of those, better search for other source of info. International students - you will hardly find any applicable 
advice in this book other than "try to emphasize your ethnic origins."

Expert advice helps you get into the business school of your choiceEarning an MBA from a leading business school 
can be an important career boost. But first you have to get accepted. This straight-talking guide is dedicated to helping 
you conquer the business school admission process. Here, Phil and Carol Carpenter show you, step-by-step, how to 
confidently develop your own winning marketing campaign, including: * Tips on matching your strengths and 
interests with those of your target schools * Candid interviews with admissions directors and alumni * Advice on 
writing focused, persuasive essays * Twenty actual applicant essays on frequently asked topics --with frank 
evaluations of why these essays worked * Ratings of the top programs from U.S. News World Report"This easy-to-
read guide demystifies the MBA admissions process. It provides a detailed and useful strategy for all MBA applicants 
by illustrating ways in which applicants can exert control and influence over the process." --"Candid and 
comprehensive...the Carpenters write with the voice of experience and share practical knowledge rather than 
generalized suggestions." --Jon Megibow, Director of Admissions University of Virginia, Darden Graduate School of 
Business Administration

From the PublisherThis essential guide offers a clear, concise description of how to develop and implement a unique 
personal marketing program for getting into the school of your choice. It provides a proven marketing-oriented plan 
that will set you apart from competitors. Includes numerous examples and writing tips to help you pitch yourself more 
effectively to specific programs.From the Back CoverExpert advice helps you get into the business school of your 
choiceEarning an MBA from a leading business school can be an important career boost. But first you have to get 
accepted. This straight-talking guide is dedicated to helping you conquer the business school admission process. Here, 
Phil and Carol Carpenter show you, step-by-step, how to confidently develop your own winning marketing campaign, 
including: Tips on matching your strengths and interests with those of your target schools Candid interviews with 
admissions directors and alumni Advice on writing focused, persuasive essays Twenty actual applicant essays on 
frequently asked topics mdash;with frank evaluations of why these essays worked Ratings of the top programs from 
U.S. News World Report"This easy-to-read guide demystifies the MBA admissions process. It provides a detailed and 
useful strategy for all MBA applicants by illustrating ways in which applicants can exert control and influence over the 
process." mdash;"Candid and comprehensive...the Carpenters write with the voice of experience and share practical 
knowledge rather than generalized suggestions." mdash;Jon Megibow, Director of Admissions University of Virginia, 
Darden Graduate School of Business AdministrationAbout the AuthorPHIL and CAROL CARPENTER received their 
MBAs from Harvard Business School, where they also worked as admissions counselors. They now work in 
marketing in the San Francisco Bay Area. 


