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Scott L. Girard, Michael F. O'Keefe, Marc A. Price: Managing Your Business (A Crash Coursefor
Entrepreneurs) before purchasing it in order to gage whether or not it would be worth my time, and all praised
Managing Y our Business (A Crash Course for Entrepreneurs):

0 of 0 people found the following review helpful. Confusing and repetitiveBy ALLAN Mall the info here stuff most
people aready know and | didnt likeit at all. | thought it was a waste of time0 of 0 people found the following review
helpful. Five StarsBy Maria FuertesA must read for entrepreneurs and for managers!

Y ou may be a one-person band, the only manager in your company, or the manager of other managersin alarger
company. Whatever size your business, having a strong grounding in the thinking and practices ofeffective managers
and leaders will make you more effective. In this essential guide, yoursgquo;ll learn how to:* Create a vibrant office


http://f3db.com/pub/links.php?id=B00F5X1344

culture.* Make meetings really work (and kill those that donrsquo;t).* Cut costs and spend wisely.* Hire and motivate
the best employees
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speaker and writer, he has appeared on nationally syndicated television and radio networks, in national print
publications, and has been the subject of numerous interviews and special-interest stories. He received his Bachelor of
Science in organizational management from Ashford University.



