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Rhonda Abrams : Entrepreneurship: A Real-World Approach  before purchasing it in order to gage whether or 
not it would be worth my time, and all praised Entrepreneurship: A Real-World Approach: 

1 of 1 people found the following review helpful. Needed for a ClassBy Ciara GreenI could have simply saved myself 
the intro to Entrepreneurship course fee and read this book independently. I recommend to anyone in the initial phase 
of the journey as it gives a comprehensive list (although not in depth) of all things necessary to successful run a 
business.0 of 0 people found the following review helpful. NiceBy KristaGreat book. Bought for college but happy 
with the price tag. Thankful at least one book was affordable. This book has great content and makes all the rest of the 
people writing textbooks seem out of control.0 of 0 people found the following review helpful. Great!By EVOLV 
FITNESSIt's a textbook. Great! I guess

A practical guidebook for people interested in starting a business with comprehensive coverage of all aspects of 
starting, running and growing a business. This book includes everything needed to launch a successful business now--
expert strategies, up-to-date trends, business planning guidance, and inspiring real-world case studies, along with 
worksheets and critical thinking exercises to help would-be entrepreneurs be successful.

http://f3db.com/pub/links.php?id=B017VU21JO


"What separates Rhonda Abrams from the crowd? nbsp;She is an expert in building successful small businesses. And 
she continues to create timely, meaningful and (most importantly) useful content for academics, students, and business 
owners like myself. This book is the definitive guide for anyone who either wants to be an entrepreneur or just wants 
to grow their own business." - Gene Marks, New York Times small business columnist 


